One’s Popularity

More than 63 million times each day, AOL users sign on and hear voice-over actor Elwood Edwards say the words, “You’ve got mail!” (Harry Bright & Harlan Briscoe, in So, Now You Know, p. 121)

Lucille Ball has been on more TV Guide covers than anyone, and the magazine reports that her face has been seen by more people than anyone else’s in history. (Don Voorhees, in The Essential Book of Useless Information, p. 4)
Could be you, too, have a few Barbie dolls around your home. Report is 19 out of 20 little girls own Barbie dolls. And the average among them owns seven. (L. M. Boyd)
If you have a young daughter, the following factoid might not come as a surprise to you: American girls between the ages of 3 and 11 each own an average of eight Barbie dolls. (Samantha Weaver, in Tidbits, 2007)

Throughout their career, the Beatles spent more than four hundred weeks on the music charts. (Noel Botham, in The Best Book of Useless Information Ever, p. 88)

How popular are the Beatles? By many measures more popular than ever. The band sells, on average, 280,000 albums a month worldwide, and according to trade publications, Beatles songs still receive more radio airplay than any other group. Last year, the Beatles topped the Billboard album chart with Love, an album of remixed versions of some of their most famous songs. In 2000, the Beatles released 1, a compilation of all 27 of the group’s No. 1 singles. That album sold 12 million copies in the first three weeks of its release – making it the fastest-selling album of all time – and reached No. 1 in 35 countries. Except for the 1980s, the Beatles have scored at least one No. 1 album in every decade since the 1960s. Beatlemania just won’t die. (The Week magazine, May 25, 2007)

McDonald’s Big Mac burger is turning 40. To celebrate, McDonald’s franchisee Jim Delligatti, who invented the 540-calorie sandwich, opened a Big Mac museum in North Huntington, Pa. McDonald’s sells about 17 Big Macs a second in the U.S. (The Week magazine, September 7, 2007)

In the 1920s and 1930s, Charlie Chaplin was probably the most celebrated man in the world. On a visit to his native London, the motion-picture comedian received 73,000 letters in just two days. (Isaac Asimov’s Book of Facts)

Columbus statues around the world:  U.S. – 28 statues;  Caribbean – 10 statues;  Spain – 9 statues (Statue in Barcelona has Columbus pointing to Libya, not U.S.); South America – 5 statues;  France – 3 statues;  Mexico – 2 statues. (Robert Hughes, Alfred Knopf, Inc., 1992, Barcelona)

The most reproduced face in history is that of Queen Elizabeth II, right? No, she’s the most photographed. The most-reproduced still is King C. Gillette. His face for decades appeared on razor blades. His signature thereon was the most reproduced, too. (L. M. Boyd)
Three out of four American children between 11 and 13 have read at least one of author J. K. Rowling’s Harry Potter books. So have one in five adults. (U.S. News & World Report, as it appeared in The Week magazine, July 29, 2005)

The Hope Diamond is one of the biggest attractions of any museum in the world. More than 6 million people view it each year. (Betty Debnam, in Rocky Mountain News)
Michael Jordan has been on the Wheaties box more than any other athlete – 18 times, including three appearances with the NBA champion Chicago Bulls. (David Hoffman, in Little-Known Facts about Well-Known Stuff, p. 47)

Abraham Lincoln has been the subject of over 8,600 books, a distinction ranking second only to Jesus. (Paul Stirling Hagerman, in It’s a Weird World, p. 24)
A mystery rider on a fiery horse cleared a man wrongfully accused of murder in the January 30, 1933, premiere of The Lone Ranger, on Detroit’s WXYZ radio. Written by Fran Striker and played live by several actors over some 3,000 episodes (Brace Beemer wore the mask from 1941 to 1954), the Ranger – with his Indian friend Tonto – aired on some 400 radio stations, and spurred movie serials, a TV show (starring Clayton Moore), books, comics and a romantic notion of the American West. (Alison McLean, in Smithsonian magazine)
The M&M’s characters are America’s most likeable brand icon, according to a survey of 1,800 consumers by Marketing Evaluations. Also rating highly were the Pillsbury Doughboy, the Aflac duck, and Kellogg’s Tony the Tiger. The least liked character: Stouffer’s Max-A-Roni. (Forbes, as it appeared in The Week magazine, January 20, 2006)
Ronald McDonald is considered the second most recognizable character in the world, after Santa Claus, and ahead of Mickey Mouse. (David Hoffman, in Little-Known Facts about Well-Known Stuff, p. 146)

The person most often featured on the cover of Time magazine: Richard Nixon, with 55 appearances. (Uncle John’s Bathroom Reader: Wise Up!, p. 257)
The picture of the meeting between Richard Nixon and Elvis Presley in 1970 is among the most requested photographs (from the millions) in the holdings of the National Archives and Records Administration in Washington, D.C., ranking up there with images of Pearl Harbor, D-day, and Hiroshima. (David Hoffman, in Little-Known Facts about Well-Known Stuff, p. 143)

Worldwide consumption of pork exceeds that of any other type of meat. (Noel Botham, in The Amazing Book of Useless Information, p. 172)
Potato chips are American’s favorite snack food. They are devoured at a rate of 1.2 billion pounds a year. (Noel Botham, in The Amazing Book of Useless Information, p. 169)

In 1993, some 517 million Elvis Presley stamps were sold; many popular single stamps bring the United States Postal Service revenues that over time rival the earnings of a Hollywood blockbuster. (John Ross, in Smithsonian magazine)
As America’s first federal stamps, the pair became Scott 1 and Scott 2 in the universally accepted Scott stamp identification system. Today the Scott system lists more than 3,000 American stamps, of which Franklin (with at least 113) and Washington (with at least 276) are still the most frequently used subjects. (John Ross, in Smithsonian magazine)

In 1996, 37 percent of the toys sold in the United States were Star Wars products. (Noel Botham, in The Best Book of Useless Information Ever, p. 82)
Good week for: The New Orleans Saints, whose Super Bowl victory last week was witnessed by 106.5 million viewers – the most-watched television event in U.S. history. (The Week magazine, February 19, 2010)

Colgate Total toothpaste became the best-selling toothpaste in its first month on the market, knocking Crest from its vaunted position after thirty-five years. (Gary S. Lynn & Richard R. Reilly, in Blockbusters, p. 2)

The White House is the most visited residence in the United States. The second most visited is Graceland Mansion. (L. M. Boyd)
Tiger Woods has signed a new endorsement deal with Nike, the world’s largest athletic shoe-maker. Woods, 30, the winner of 12 major titles, signed a five-year, $40 million agreement with Nike when he turned professional in 1996, then a five-year, $100 million agreement in 2001. The new deal may be worth “substantially more,” said Marc Ganis, president of Sportscorp Ltd., a Chicago-based sports marketing company. (Rocky Mountain News, December 12, 2006)
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